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1 IlepeyeHb IJIAHUPYEMBIX Ppe3y/IbTAaTOB O0yYeHHs MO JUCLHHUIUIAHE, COOTHECEHHBIX C
IUIAaHUPYEMbIMH pe3y/IbTaTaMHU 0CBOEHHs 00pa30BaTe/IbHOM MPOrPaMMbI

1.1 Jucnuniuaa «Ctparernueckuid MeHemkmeHT / International Strategic Management»
obecrreunBaer (opMHpOBaHHE C/IeAYHOIIMX KOMIETeHI[UH C YYéTOM HHAMKATOPOB HX
AOCTYDKEeHHS

KO,Z[, HAMMEHOBAaHHEe KOMIIeTeHIIUH KO]I[ HHAUKATOPA KOMIIETECHIIUHN

OITK OC-4 CniocobeH pa3pabaTbiBaTb 000CHOBaHHbIE
OpraHU3allMOHHO-YTIPaB/ieHYeCcKe pellleHus C yUeTOM UX
coLMabHOW 3HAUMMOCTH, COIEMCTBOBAaTh UX peanu3aliu OIIK OC-4.5
B YCJIOBUSIX CJIO’KHOW Y IMHAMUYHOW Cpe/ibl U OLIeHUBATh
WX MOC/IeJCTBUS

1.2 B pe3ysbTaTe 0CBOEHHUsI JUCLUIIMHBI Y 00y4arOIUXCA AO/DKHBI ObITH ChOpMUPOBaHbBI

Kopg,

CopepxaHue HHANKATOPA Pe3yabTaT 00yuyeHus
WHAUKATOpa

3HaTh OCHOBHbIE METO/IbI
CTpaTernueckoro aHaaMsa U ux
Ha3HaueHue

YMeTb NPOBO/IUTEL CTPaTeruueCKuii
aHa/v3 MO3ULIMi OpraHu3aluu B
X0351MCTBEHHOU cpe/ie

Bnajers MeTo[UUeCKUM arrapaToM
CTpaTeruueckoro aHauusa,
HarpaB/IeHHOTO Ha pa3-pellieHust
OCHOBHBIX TIp00JieM B Pa3BUTHH CO-
BpPeMEHHOW OpraHu3alyuu

3HaeT, BLIOMpaeT U pUMeHsieT
MeTO/bl CTpaTernyecKoro aHaamsa
TIpU [JIaHUPOBAaHUM Pa3BUTHS
opraHusaluu

OIIK OC-4.5

2 MecTo auciMiuiuHbl B cTpyKType OOII

N3yuenve paucimmuiiHbl «CTparernueckuii MeHemkmeHT / International Strategic
Management» 0a3upyeTcss Ha pe3y/bTaTax OCBOEHUs CJeAYIOIIUX AUCIUIUIAH/TIPAKTHK:
«Teopus MeHemxmeHTa / Management», «YTipaB/ieHue uejoBeueCKMMU pecypcamu / Human
Resource Management», «MexayHapoAHblli MeHemkMeHT / International Management»,
«MapkeTtunr / Marketing»

OucuurmHa SIBJISIETCS Trpe/ilIeCcTBYIOLeMN I JVCLIUTIIVH/TIPAKTUK:
«[Ipou3Bo/icTBeHHAas paKTUKa: npeAauriioMHas ripakTuka/ Undergraduate Internship»

3 O0beM AUCIMILTHHbBI

O6Bem aucHMIUIMHEL cocTaBaseT — 4 3ET

TPpyA0eMKOCTBb B aKaJleMUYeCKHUX Yyacax
Bupt yueGHoii paGoThI (OpuH akageMuUyeCcKuii yac COOTBETCTBYeT 45
MHHYTaM aCTPOHOMUYECKOTO Yaca)
Bcero Cemectp Ne 8

OO0111as1 TPYZA0EeMKOCTh AUCIIUATITMHBI 144 144

AyIUTOpHBIE 3aHATHS, B TOM YHUCJIE: 30 30

JIEKLINU 10 10
naboparopHbie paboThI 0 0




TpaKTUYeCKrue/CeMUHapCKUe 3aHITUs 20 20
CamocTosTenbHas paboTa (B T.4. 78 78
KYPCOBO€ MPOEKTUPOBaHKE)

TpyA0eMKOCTb TPOMEXKYTOUHOM 36 36
aTTecTaluu
Bu npome>XyTOuHOW aTTecTalyu
UTOrOBOI'0 KOHTPOJIA 110 JUCLIMII/INH
(MTOrOBOr0 KOHTPO/IA 110 UCLILIHHE) JK3amMeH JK3ameH
4 CTpyKTypa U cojiepKaHue JUCLUII/IMHBI
4.1 CBopiHbIE JaHHbIE N0 COAEPKaHHUIO AU CLUI/IUHBI
Cemectp Ne 8
Bujbl KOHTAaKTHOW paboThI
P
S ool T - o B vl
n/n b ni UILTHHBI Ne Kog. Ne Kon. Ne Kon. Ne Ko, Konyrmonﬂ
Aucl - UYac. - UYac. ~ Yac. B UYac. P
1 2 3 4 5 6 7 8 9 10 11
Mecto
CTpaTeruuecKoro
1 MeHe/I)KMeHTa B 1 2 1 4 1,1, 36 Y cTHBIN
npotiecce 1 orpoc
yTpaBJieHust
KOMIaHuei
Opranusanys Kak
5 CJIOJKHAast 2 5 2 4 1 12 YcTHBIM
ajlanTUBHast orpoc
cucTeMa
AHanu3 BHeIHeH
3 Y BHYTpeHHel 3 2 3 4 1 15 OTuer
cpeJibl
®DopMupoBaHue .
4 CcTpaTernueckux 4 2 4 4 1 15 YCTHIH
orpoc
TJIaHOB
Konueniuu
JIOJITOCPOYHOM
5 JUHaMUKA 5 2 5 4 Tect
pa3BUTHS
KOMIaHUH
IIpomesxyTounas 36 JK3aMeH
aTTecTalys
Bcero 10 20 114

4.2 KparTkoe cojiep>kaHue pa3/ie/ioB M TeM 3aHATHI

Cemectp Ne 8

Ne Tema

Kpartkoe copep:xaHnue

1 Mecrto cTpareruueckoro
MeHe/[)KMeHTa B
TpoLjecce yripaB/ieHUs
KOMIaHUen

Mwuccusi ¥ Lenu CyleCTBOBaHUS OpraHM3aLvu.
Crparerusi Kak 0CHOBA BbIPaOOTKH TaKTUYeCKUX
TJIaHOB pa3BUTUS OpraHu3alyu. OTHOLIeH s
CTpaTeruueckoro v Jpyrux HarmpaB/ieHui
MeHekMeHTa. iH(opMaioHHoe obecrieueHre

TIDUHSTHS CTPaTernyecKnX peleHui.
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2 Opranusanys Kak
CJI0)KHas1 afjanTUBHAs

IlonsgTue OTKPBITBIX C/IOKHBIX aAdlITUBHBIX CUCTEM.
Komrmanuu Kak C/10KHbIe da/lalITUBHbIE CHCTEMBEI.

BHYTPEHHeM CpeJibl

cucrema HWcrosib30BaHre TEOPUM CJIOXKHBIX alalTUBHBIX
CHUCTeM B IpoLjecce pa3paboTKU CTpaTernyeckux
TIJIaHOB.
3 AHanu3 BHeIlIHeM U [TonsTHS BHeIlIHel v BHyTpeHHel cpeabl. Llenu u

3a/lauv aHa/u3a BHelIHel cpefbl. Llenu v 3aaun
aHaJ/iM3a BHyTpeHHel cpeJbl. MeTo bl aHanu3a
BHeIIIHeW U BHyTpeHHel cpebl. OnpeseneHye
KPUTHUYECKUX 3HaUeHUM IMapaMeTpPOB BHYTPeHHe! U
BHeIlIHel cpe/ibl. AHa/IM3 KauecTBa UH(OpMAaLU 0
BHeEIITHeW U BHyTpeHHeH cpefie /7151 pa3paboTKu
CTpaTeruuecKux IJIaHOB Pa3BUTHS KOMIIAHUH.

4 dopMHUpOBaHUE
CTpaTerunyecKux IjiaHoB

Busl cTpaTernueckux IiaHoB. MeTozibl BbIOOpa
ONTUMAaJIbHBIX CTPaTeruyeCcKux MiaHoB. JTarlbl
peanu3anuu crparerud. [Ipouenypa aganranuu
CTpaTeruyecKux IjiaHOB K U3MEHEeHUSIM BHELIHUX U
BHYTPEHHUX YC/IOBUMA.

5 Konuenuyu
JIOJITOCPOYHOM JUHAMUKU
Pa3BUTHSI KOMIAHUM

JKU3HEeHHbIM LUK/ ToBapa. AHamu3 "pa3pbiBa’.
KpuBasi o6yuenusi. Kpusasi onbita. Mogiesis "MpoayKT
- PBIHOK".

4.3 IlepeueHb /1abO0pPaTOPHBIX padoT

JIabopaTopHbIX paboT He TIPeyCMOTPEHO

4.4 IlepeyeHb NPpaKTHUYECKHX 3aHATHHN

Cemectp Ne 8

. Ko/1-Bo aKajieMmuuyecKux
Ne Tembl NpaKTHUeCKHX (CEMHUHAPCKHUX) 3aHATHI
4acoB
1 Pa36op TeopeTrueckoro Matepuasa. TeKyuuit 4
KOHTPOJIb
7 Pa36op TeopeTrueckoro Matepuasa. TeKyuuit 4
KOHTPOJIb
3 Pa3bop TeopeTnyeckoro mMarepuana. Tekymii 4
KOHTPOJIb
4 Pa3bop TeopeTnyeckoro mMarepuana. Tekyrmii 4
KOHTPOJIb
5 Pa36op TeopeTrueckoro Matepuasa. TeKyuuii 4
KOHTPOJIb

4.5 CamocrosiTes1bHasi padoTa

Cemectp Ne 8

Ne Bupg CPC

Ko/1-Bo akajeMudecKHx
4acoB

BrbInonHeHre MMCbMEHHBIX TBOPUECKUX paboT
(mucem, nokaznos, coodmenuii, ICCE)
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B xoze nipoBeieHust 3aHATUM TI0 AUCIUTUIMHE UCTIONB3YIOTCS CJIeAYIOIIe UHTePAKTUBHbIE
meTtozbl 00yuenusi: [le6atsl (debates) — opraHn30BaHHBIN 1 U€TKO CTPYKTYPUPOBAHHBIN
myO/IMUHbIN 0OMeH MHEHUSIMM T10 oTipefiesieHHOM Teme. JlesioBast urpa (serious play, serious
game) — MO/le/IMPOBaHKe peasibHbIX YC/I0BUM MpodeccroHaNbHOM /1eATeIbHOCTH U UMUTALUs
YyesI0BeUeCKUX OTHOLIEHWH U COLIMaIbHOTO B3auMoZelcTBus B paboueii cpesie. Kaxkgomy
YUaCTHHKY UIDbl Ha3HAYalOTCsl OTIpe/ie/ieHHasi po/ib U (yHKLIMsI B PAMKax BbITIOJIHeHHUs1 paboueid
3agaun. [Iuckyccus (discussion) — pa3HOCTOpOHHee rpynroBoe 00CyKAeHre CIIOPHOTO
BOIIPOCA, Halle/IeHHOe Ha T0JyueHHe pellleHHs], yCTpauBarolllero BceX yYaCTHUKOB I'PYTITIbI.
WuTepakTrBHas (1pobieMHast) ekius (interactive lecture) — BBICTYTIEHHE MPeTIOlaBaTeIst
riepe/; OOJBIIION ayAMTOPHEH, BK/IIOUarollee JUCKYCCHH, MCIT0/Ib30BaHKe TIpe3eHTaLui UK
BH/IeOMaTepHuanoB, MO3rOBOW IITYPM, MOTUBALIMOHHYIO peub. Kpyriibiii cTos (round table) —
TPYIIIOBOE 00CYXK/IeHHe HeCKOJTBKUX MTPO0/IeMHBIX BOTIPOCOB, YUaCTHUKUA KOTOPOTO BBIPAKAIOT
cobCTBEeHHOe MHeHHe Ha PaBHOIIPABHOM ocHOBe. MeToz KeiicoB (case study) — aHamm3
BBIMBIIIIJIEHHOW WU PeaslbHOM CUTYAI[UH 1S BhISIB/IEHUS TTP00/ieM, 3¢ (heKTUBHBIX BADUAHTOB
pellieHui U BO3MOXKHOCTH MIPAaKTUUeCKOT0 NpUMeHeHUsI TIoTyueHHbIX 3HaHuM. [IpocMoTp 1
obcyxaeHue yueObHbIx BuzieobuibMos (film-based learning) — ocyiectBisieTcs st
pa3MblIllIeHHst Haj, TPo6IeMHBIMU BOTIPOCaMH, KOTOPbIe 03BYUMBAIOTCS Tiepej] HauasioM
dunbMma. [TybnruHas rpe3enTarus (public presentation) — ripecTaB/ieHre 00yUaroImUx
MaTepHaJioB B CTPYKTYPUPOBAHHOM, TparueckoM 1 MPOCTOM IJisi YCBOeHHs BUIe.
[Ipe3eHTalvsi MOXKET CYKUTb AOTIOJTHUTEIbHOM UIUTIOCTpalel yueGHOro MaTepurasa 1
oToOpaXkaThb ero K/oueBble MOMeHTHI. PaboTa B Masibix rpyrmax (small group workshop) —
JlesieHre KOJIJIEKTHBA Ha MaJible TPYTITIBI 171t 00CY>K/IeHHsI OTIpe/ie/IeHHbIX BOIIPOCOB U
pa3paboTKU pelieHui yueOHOM MpobieMbl. ITOT MeTO/ TI03BOJIsieT BOB/IEKaTh B paboTy Bcex
yualuxcsi, TPeHUPYyeT HaBbIKKA COTPYAHWYECTBA U MEX/TMYHOCTHOTO 001ieHus. [IperniogaBaresb,
TIPUMEHSTFOIINY UHTePAKTUBHBIE METO/BI, BLICTYTIAeT B KaUeCTBe ITOMOIITHAKA U KOOpJUHATOpa
Tipoliecca, rmepeZiaBasi akTUBHYIO (GYHKLMIO 00yueHus ctyeHTamM. OH ke peryiMpyeT mpoLecc
yepe3 MOATOTOBKY CITeLa/IbHBIX 3a/JaHWH, TTPOBe/leHre KOHCY/IbTalui, obecrieueHue
TeXHOJIOTUUeCKol 0a3bl, OLleHKY paboT U TipeiocTaBieHre 00paTHOU CBSI3U

5 IlepeueHb yueOHO-METOJUUECKOT0 00ecieyeHUsl JUCHUILTMHBI

5.1 MeToanueckue yKa3aHusA /1A 00yYarOI[UXCSA 110 0CBOEHHIO JUCHUILTMHBI
5.1.1 MeToauuecKne yKa3aHusl /ISl 00y4aOUXCsA M0 MPAKTHYECKUM 3aHATHIM
https://el.istu.edu/course/view.php?id=7892

5.1.2 MeToguuecKue yKa3aHUsl /IS 00y4aroIUXCs 0 CaMOCTOSITe/IbHOM padoTe:
https://el.istu.edu/course/view.php?id=7892

6 DoHj OLEHOYHBIX CPeACTB A/ KOHTPOJIA TeKylleill ycleBaeMOCTH M TPOBeJeHHUs
NMPOMEeXYTOYHOM aTTeCTalyy Mo JUCHUIINHE

6.1 OreHoYHBIe Cpe/CTBA /11 NPOBe/ieHUs TeKyIlero KOHTPOJIs
6.1.1 cemectp 8 | Y cTHBII1 onpoc
Omnucanue nponeaypel.

1711 mpoBe/ieHUs1 OLIeHKU CTyJileHTaM MpeJjiaraeTcs 3apaHee riepeyeHb BOIIPOCOB M CIIMCOK
JIOTIOJTHUTETbHOM JIUTepaTyphl.



Hanpumep, eciv yCTHBIM OMPOC CBSI3aH C TAKUM METO/IOM CTPaTerunuecKoro aHain3a Kak
SWOT, To0 B 06s13aTe/TbHOM TOpsiIKe TpeOyeTcst MPOYNTaTh CTAaThIO
https://www.researchgate.net/publication/319367788_SWOT_Analysis_A_Theoretical_Review

Kputepuu oneHuBaHMA.

[TonHOTa OTBETAa HAa BOMPOC
WnnrocTpanys npakTHYeCKUMU NIpYMepaMu
YMeHue BeCTU [JUCKYCCUIO IPU OTBeTe Ha BOMPOC

6.1.2 cemectp 8 | Tect
OnucaHue npoueaypsbl.

CTyeHTy TpejjlaraeTcst TecT. B KaXk/[0M BOTIPOCe - O/IMH BePHBIN BapHUaHT OTBETA.
1. General understanding of an organizational mission is

a) the program statement of an organization
b) the strategic aim of an organization
) the sum of the tactical and day-to-day goals of an organization

d) the philosophy of an organization

2. Strategic planning

a) addresses the organization's basic mission or business, issuing broad statements of
purpose or direction that have a long lead time.

b) looks specifically at resources, finances, and market conditions to determine ways to
accom-plish the overall plans of the organization.

) involves managers in each unit of an organization who are responsible for achieving the
unit's objectives within a specified period of time.

d) includes planning that has measurable targets, schedules, and timetables.

e) determines the day-to-day operations within an organization.

3. The resources within an organization, used to achieve its goal, make up the of a
business.

a) external environment

b) workers motivation

C) internal environment

d) social responsibility

e) planning

4. All of the following are strengths of the internal environment except

a) superior service and promotional support

b) solid managers and management development programs
) limited manufacturing capability

d) strong supplier/dealer base

e) superior global brand name recognition

5. A Vision statement answers the question:
a). what is our business?

b). how much profit we want to get?

¢). what we want to become?

d). what we are to do in order to get profit?

6. A Mission statement answers the question:



a). what is our business?

b). how much profit we want to get?

c). what we want to become?

d). what we are to do in order to get profit?

7. Communicating expectations and measurements relating to performance standards occurs
during this function of management

a) controlling
b) leading
) organizing

d) planning

8. Analysis of the quantity and quality of the company's financial, human and physical re-sources
is a part of

a) internal analysis

b) mission statement

) external environment analysis
d) corporate goals

9. A SWOT analysis is part of a firm's situation audit. SWOT is an acronym for

a) strategies, work, operations, and threats

b) strengths, weaknesses, organization, and timeliness

) sustainable competitive advantage, worth, opportunities, and thoughts
d) strengths, weaknesses, opportunities, and threats

e) strategies, willingness, order, and timeliness

10. A situation analysis deals with an examination of:

a) changes in the environment

b) changes in the market

c) the performance of the company s existing products and markets
d) all of the above

e) none of the above

11. Strategic management compromises nine critical tasks. Which of the following is NOT one
of the tasks?

a) development of annual objectives compatible with grand strategies

b) assessment of the company's external environment

c) selection of a particular set of long-term objectives and grand strategies

d) evaluate the success of the strategic process

12. Which of the following is an example of a grand strategy?

a) Decentralization

b) Policy making

) Conglomerate integration
d) Innovation

KpuTepuu onieHUBaHM.
3a KaXk/[blii TIPaBU/IbHBIM OTBET Ha BOMPOC CTYJeHT Toy4aeT 1 6asut.

6.1.3 cemectp 8 | OTUeT



Omnucanue nponeaypel.

3aziaHue rpejriosiaraeT nposejieHre crparernueckoro aHanusa Ayt BS BRICS. Ilo pesynbsratam
COCTaBJISIETCS] OTYET 110 peKOMeH1yeMO CTPYKTYpe.

KpuTtepun oueHuBaHus.

CootBeTcTBHE OTUeTa TpebyeMol CTPYKTYpe, UCIIOIb30BaHUe BCeX TpeOyeMbIX MeTO/0B /i/Is
TIpoe/ieHusi aHa/r3a, UCI0/Ib30BaHUe CTaTUCTUUeCKUX JAaHHBIX, 06s13aTenbHast opMyIMpOBKa
CTpaTeruuecKux aabTepPHaTHB.

6.2 O1jeHoOYHBbIe Cpe/CTBA /ISl NPOBe/ieHUs1 MPOMe)XXyTOUHOM aTTeCcTaliu

6.2.1 Kpurepun u cpeacrBa (MeTo/bl) OLEHMBAHUA WHJUKATOPOB [ OCTIIKEHUS
KOMIIeTeHI[UHM B PaMKaX NMPOMe)XyTOUHOM aTTecTanuu

CpeactBa
(MmeToABI)
NHauKaTop AOCTIHKEeHHUS
KpuTepuu onjeHUBaHus OLIeHUBaHHSA
KOMIIeTeHI[UH .
MPOME)KyTOUHOM
aTTecTanuu
OIIK OC-4.5 CriocobeH TIPOBOAWTL MHOT'OCTOPOHHMM | Y CTHBIM OIPOC WU
aHa/IM3 CWIBHBIX W CJabbIX CTOPOH, | TECTUPOBaHHUE
BO3MO>KHOCTeM u yrpo3 npu
TJITAHUPOBAHUM Pa3BUTHsL OpraHU3al[uu

6.2.2 TunoBbIe O1|eHOUYHbIE CPeACTBA NPOMEe)XXYTOYHOMN aTTecTaniuu

6.2.2.1 Cemectp 8, TunoBbie oLieHOYHBbIE CPeACTBA /i/isi NPOBe/JeHUs K3aMeHa 1o
JUCIUILIMHE

6.2.2.1.1 OnucaHue npoueaypsbl

1. PEST (PESTEL) Analysis
What is the main purpose of the PEST (PESTEL) analysis?

What is the difference between PEST, PESTEL and SLEPT?

Please, list possible negative macro factors influencing the success of a new confectionery.




2. Given the following information, develop a SPACE Matrix and explain your choice of the
strategy.

FP =+6

SP=-1

CP=+4

IP =+2

Follow all the SPACE guidelines presented in the Textbook.

3. For companies in general, identify 3 opportunities and 3 threats associated with devel-opment
and introduction of robot car washing.

4. Explain how developing a mission statement can help resolve divergent views among manag-
ers in a firm.



5. Which parts does comprehensive strategic management model consist of? Choose and explain

one.

6. What are the axes of the Grand strategy matrix? How to define the cross point of coordinate?

7. Define 3 SMART goals

IIpumep 3a1aHUs:

IIpuBeneH BoiLIe_

6.2.2.1.2 Kputepuu oLieHUBaHMSA

OT1vuHO Xopomo yAOBHET]ZOPHTMbH HeypoBiieTBopuTe/1IbHO
Ol1leHKa «OTIMYHO» Ouenka Ouenka Ouenka
/ «3auteHo» (91- «XopoLo» / «YJOBJIETBOPUTE/IbHO | «HEYJOBJIETBOPUTE/IBHO
100 6asoB) «3auteHo» (76-90 | » / «3aureHo» (61-75 | » / «He 3auteHo» (0-60
BBICTABJISIETCS TIPU 6as10B) 6asioB) 0as1/I0B) BBICTAB/ISIETCS
cobsroieHnn BBICTaBJISIeTCA MPU BBICTaBJISIeTCS MPU 1pu COOMIOIEHUH
(el (1447001115 0:¢ cobsrojeHnn cobsroieHnu CeyIOIIUX YC/IOBUIA:
ycnoBuit: OTBeT CIeIyIOLIUX cnenyrolKX ycoBud: | OTBeT XxapaKTepusyeTcs
OT/IMYAEeTCS ycioBuii: OTBeT B oTBeTe oTpaxkeHO He3HaHHWeM, JIN00
ry1yOuHOM U OTJ/INYAEeTCS 3HaHWe MOHATUUHO- (hparMeHTapHbBIM
TIO/THOTOM, TIO/THOTOH, KaTeropuajibHOIo Tripe/iCTaB/IeHUEM O
CBOOOHBIM B/IaJIeHUEM (TepMHUHOIOTHYECKOT TTOHATUMHO-
BJlaJileHueM TOHSATUHHO- 0) arirapara KaTeropuajibHOM
MOHSITUMHO- KaTeropuajibHbIM r3yuyaeMoi arirapaTe JUCLIUIUIVHBI,
KaTeropuajbHbIM | (TEPMHUHOIOTUYECK JVCLIUTUIMHBI, HO COJIeP’KUT MHOKECTBO
(TEpMHUHOJIOTHYECK ¥M) anmnapaToM TIPUCYTCTBYIOT onbok. ITpumepsl U
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¥IM) anrapaTom V3yueHHOU OT/e/bHbIe OMINOKH U WITFOCTpaLvr
V3y4YeHHON JUCLIMIUVIMHBL, HO B | HeTOouHOCTU. OTBET OTCyTCTBYIOT. OTBET
JUCLIATITHBL. OTBeTEe MOT'yT XapaKTepu3yeTcst JIOTUYEeCKH
OTtpakaeT 3HaHUe MIPUCYTCTBOBATH He0CTaTOYHbIM HerocJsiefloBaTeseH.
He TOJIbKO HETOYHOCTH. 3HaHUeM
OCHOBHOM, HO U OtpakaeT 3HaHUe pPeKOMeH/J0BaHHOM
JIOTIO/THUTE/IbHOU OCHOBHOU JIUTeparTypel.
JIUTepaTyphl. JIUTEpaTyphl. [Tpumepsl,
[IpuBeeHbI [IpuBeeHbl OoTpaykarolue ymeHue
TIpPUMeEpBI, TIpUMepBlI, CB$13aTh TEOPHIO C
OoTpakaroLye OTpakaroLye MPaKTUKOM,
yMeHHe CBSI3aTh yMeHHe CBSI3aTh TPUBUAbHBI, MO0
TEOPHIO C TEOpHUIO C oTcyTcTBYIOT. OTBeET
rpakTUkol. OTBeT | TmpakKTUKoW. OTBeT HeTO/HbINA, HOCUT
V3/I0’KeH VI3JI0’KeH (parmeHTapHbIH,
JIOTUYEeCKU JIOTUYECKU HerocJ/ei0BaTeIbHbIN
1oCJIeloBaTeNlbHO, | II0C/Ie[0BaTesbHO, XapakTep.
rpaMOTHO U rpaMOTHO U
KOPPEKTHO. KODPEKTHO, HO
HeJI0CTaTOUHO
apryMeHTUPOBaH.
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