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1 IlepeyeHb IJIAHUPYEMBIX Ppe3y/IbTAaTOB O0yYeHHs MO JUCLHHUIUIAHE, COOTHECEHHBIX C
IUIAaHUPYEMbIMH pe3y/IbTaTaMHU 0CBOEHHs 00pa30BaTe/IbHOM MPOrPaMMbI

1.1 [JucounavHa

«AHanu3 pbiHOYHON uHGpopmanuu / Market Data Analysis»

ob0ecieunBaer GopMHpPOBaHHME C/IEAYHIIUX KOMIETEHIHI C Y4éTOM HHAMKATOPOB WX

JIOCTHXKEeHH S

KO,Z[, HAMMEHOBAaHHEe KOMIIeTeHIIUH

KO]I[ HHAUKATOPA KOMIIETECHIIUHN

[MK-4 Crioco6HOCTh UCIIO/b30BaTh KOJTMUeCTBeHHbIE U
KaueCTBeHHbIe METO/IbI /sl IPOBe/IeHNs
KOHCAQJITUHT'OBBIX TIPOEKTOB C LieJIbI0 OCYILeCTBIeHUsI
W3MeHeHUH B OpraHu3alyuu

I1K-4.3

1.2 B pe3yibTaTe 0CBOeHHS JUCIUIIHHBI Y 00yYaOIIMXCA AO/DKHBI ObITH C()OPMHUPOBAHBI

aHanM3e PbIHOYHOW MH(pOpMaLUU
B X0/Ie TIPOeKTOB

Kopg,
CopepxaHue HHAMKATOPA Pe3ynbTar 00yueHus
HHAMKATOpa

3HaThb coBpeMeHHbIe MeTO/Ibl cOopa,
00paboTKM M aHaM3a PIHOYHOMN
MH(opMaLry, HeoOX0AUMOM TIpU

CrniocobeH caMOCTOSITeNTBHO popmar, A P
TIPOBe/IeHUH IPOEKTOB, B TOM UHMCIIe

BbIOpaTh M UCIOb30BaTh
o KOHCA/ITUHT OBBIX
[1K-4.3 VHCTPYMEHTapuK ¥ MeTO/bI IIPU

YMerb cobupath 1 06pabaThIBaTh
JIAHHBIE, UCTIOJIb3YS afleKBaTHbIE
MEeTOZbI TP MPOBEIEHHUHU MTPOEKTOB, B
TOM UYHCJIe KOHCATTUHTOBBIX
BJjiajgeTh HaBbIKAMU aHA/IU3a JAHHBIX

2 MecTo aucnuniMHbl B cTpykrype OOII

W3yyenne aucummuivHel «AHanv3 pelHOYHOM MHGopMmauuu / Market Data Analysis»
OasupyeTcsi Ha pe3y/lbTaTax OCBOEHUS CJIeAYIOIUX AUCLUIUIMH/TIPAaKTUK: «['7obambHbIi
MeHepkMeHT / Global Management», «CoBpeMeHHble TIp0oOieMbl MeHeZP)KMeHTa 1 TIPOeKTHOT0
ynpaeyieHusi / Modern Managerial and Project Development Issues», «YueOHasi MpakTHKa:

O3HaKOMUTeJIbHad NpakTrka / Academic Internship»

JucuuruivHa sIB/IsieTCs NpeZLlecTBYIOLel /s JUCLIMIIMH/TIPAKTUK: «MeXyHapoJHbIN
MapKeTHHT MeHe/kKMeHT / International Marketing Management», «CtpaTernu B ry100a7HOM
6usnece / Global Business Startegies», «IIpou3BoACTBeHHasi TpaKTHKa: TMpeJAUTlIOMHast

npakTHkKa / Pre-Diploma Internship»

3 O0beM AUCIMILTHHbBI

O6Bem aucHMIUIMHEL cocTaBaseT — 4 3ET

Bup yueoHo# paboThI

TpyA0oeMKOCTh B aKajeMUYeCKHUX yacax
(OpuH akageMuUyeCcKuii yac COOTBETCTBYeT 45
MHHYTaM aCTPOHOMHYECKOT'0 yaca)

Bcero Cemectp Ne 2
OO0111as1 TPYZA0EeMKOCTh AUCIIUATITMHBI 144 144
AyIUTOpHBIE 3aHATHS, B TOM YHUCJIE: 26 26
JIEKLINU 0 0
naboparopHbie paboThI 0 0




MPaKTUYeCKre/CeMUHAPCKHe 3aHSITHS 26 26
CamocTosTenbHas paboTa (B T.4. 118 118
KYPCOBO€ MPOEKTUPOBaHKE)

TpyA0eMKOCTb TPOMEXKYTOUHOM 0 0
arrecraluu
Bu npome>XyTOuHOW aTTecTalyu
(MTOrOBOTO KOHTPOJIsI TIO IUCLIUTI/IMHE) 3quer 3auer
4 CTpyKTypa U cojiepKaHue JUCLUII/IMHBI
4.1 CBopiHbIE JaHHbIE N0 COAEPKaHHUIO AU CLUI/IUHBI
Cemectp Ne 2
Bujbl KOHTAaKTHOW paboThI
N | Moot | |00 g | PO | oo
n/n b ni UILTHHBI Ne Kog. Ne Kon. No Kon. No Ko, Konyrmonﬂ
Aucl 3 UYac. - UYac. ~ Yac. B UYac. P
1 2 3 4 5 6 7 8 9 10 11
ITogxone! K
] | ToHHMManuio 1 2 1 15 Tect
PBIHOYHOM
nHdopmMalu

2 Turel ppIHOUHOU 2 4 1 20 Tect

vHbOpMaLn

3 | Ioaroroska 3 4 1 20 Tecr

JaHHBIX K aHa/IU3y

4 BapuarmoHHbIi1 4 4 1 20 Tect

paf

5 JucrniepcronHbIi 5 4 1 15 Tect

dHaJ/In3

6 | Koppeniuusn 6 4 1 15 Tecr

perpeccus

7 IlIkaspoBaHue 7 4 1 13 Tect

IIpomesxyTouHas 3auer
arTecTauys
Bcero 26 118

4.2 KpaTkoe cojiep>xaHue pa3/ieioB ¥ TeM 3aHATHH

Cemectp Ne 2

Ne Tema Kpartkoe coaepxanue
1 [Moaxoel K moHuMaHuio | ITpo6sieMa ucciiefioBaHus ¥ Tipo0bJieMa rorcKa
pbIHOUHOM nHMopMaru | nHdopMaru. ITosieBble 1 KAOMHETHBIE UCC/IeI0OBAHUS
1 UX posib B hOPMUPOBAHUU MacCUBa UH(GOPMaLUK.
[ToHrMaHue JaHHBIX U MHOOPMALIUUH.
2 TUIBI ppIHOUHOMN [TepBuuHas 1 BTopuuHasi uHGopMaius. [Togxos! K
vHbopMaluu nonydenuto. [Ipenmyiiiectsa v HeJOCTaTKU.
3 IToaroroBka JAaHHBIX K ITpoBepka, peJlakTUpOBaHKE U KOAUPOBaHue. Bribop
aHamsy CTpaTeruu aHaw3a JaHHbIX. Knaccudukaiys
CTaTUCTUYECKUX METO/OB.
4 BapualoHHbI# psif Ncnonb3obiBaHre BapualiMOHHOTO psifia. [TpoBepka
TUIOTe3.
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5 OucniepcronHbiii aHanmu3 | OfHO(AKTOPHBIA ¥ MHOTO(aKTOPHBIM
JMCIIepCUOHHBIA aHau3

6 Koppesnsits v perpeccusi | CTaTUCTHKA, CBA3aHHAsI C KOPpeJisiLiiel U perpeccuei
7 [ITkanupoBaHue Hcrionb30BaHue LIKAJIWUPOBAHUS B MaDKETHUHTe U
MeHe/[PKMeHTe

4.3 IlepeueHb J1aGOpPaTOPHBIX PadoT
JIabopaTopHbIX paboT He TIPeyCMOTPEHO
4.4 TlepeyeHb NPAaKTHYECKUX 3aHATHH

Cemectp Ne 2

. Ko/1-Bo akajjeMu4ecKux
Ne TeMbl NpaKTHUeCKUX (CeMHHAPCKUX) 3aHATHI
4acoB

1 IToHrMaHue pLIHOYHOW MH(MOPMAaLIUKU 2

2 Turbl ppIHOUHOW MH(pOPMaLIUU 4

3 IToAroTOBKA IaHHBIX K aHAJIU3Y 4

4 BapualuoHHbIY psij 4

5 ycrnepcMOHHBIN aHaTU3 4

6 Koppensuus v perpeccus 4

7 [ITkanrpoBaHue 4

4.5 CamocTosTesibHasA padora

Cemectp Ne 2

Ne Buj CPC Ko/1-Bo akajeMH4eCcKux
4yacos
1 [TpopaboTKa pa3/ienioB TeOPETHUECKOr0 MaTepHaa 118

B xoze nipoBeieHust 3aHATUM TI0 AUCIUTUTHHE UCTIONB3YIOTCS CJIeAYIOIIe UHTEPAKTUBHbIE
metozbl 00yuenusi: [lebatsl (debates) — opraHn30BaHHBIN 1 U€TKO CTPYKTYPUPOBAHHBIN
nyO/IMUHBIN 0OMeH MHEHUSIMU T10 ompeziesieHHOU Teme. Kpyruibiii cton (round table) —
TPYIINIOBOE 00CY>KeHHe HECKOIBKUX MPODOIeMHBIX BOTIPOCOB, YUaCTHUKH KOTOPOTO BBIPA)KAKOT
coOCTBEeHHOe MHEHHe Ha PaBHOIIPAaBHOM ocHOBe.PaboTa B Masbix rpymmax (small group
workshop) — fe/ieHre Ko/IeKTUBA Ha MaJsible TPYIIIIbI /11 00CY)K/I€HUS OTpezie/IeHHbIX
BOTIPOCOB U pa3paboTKu peliieHUM yueOHOM 1po6ieMbl. OTOT METO/, TI03BOJISIeT BOBJ/IEKATh B
paboTy Bcex yualuxcsi, TPeHUPYeT HaBbIKU COTPYAHUUYECTBA U MEXX/IMYHOCTHOTO OOIIeHusI.
I[perioaBaTe/ib, MPUMEHSIIOIINI UHTePAKTUBHbIE METO/Ibl, BHICTYTIAeT B KaueCTBe TIOMOLIHUKA U
KOOp/IMHATOPA TIPoIiecca, repe/jaBasi akTUBHYHO QYHKI[UIO 00yueHus: cTyzeHTam. OH ke
peryavpyerT MpolLiecc uepe3 MoAroTOBKY CreldalbHbIX 3a/IlaHuH, TIPOBe/ieHre KOHCY/TbTallUH,
obecrieueHre TeXHOJIOTMUECKOW 0a3bl, OIIeHKY paboT U TIpejoCTaBieHue 00paTHOM CBSI3U

5 IlepeueHb yueOHO-MeTOJUUECKOT0 00ecrieyeHUs1 JUCHUILTHHBI
5.1 MeToanueckue yKa3aHUA /1A 00yYarOIIUXCSA 110 0CBOEHHIO JUCLUILIMHBI

5.1.1 MeToauuecKne yKa3aHus /ISl 00y4arOIUXCs N0 MPAKTHYECKHUM 3aHATHIM



W3yyaTh AUCLUTUTMHY PEKOMEH/YeTCsl B COOTBETCTBUM C TOM MOCJ/Ie/I0BaTeIbHOCTBIO, KOTOpast
o603HaveHa B ee cofiep>KaHUu. [I/Is1 YCIIeIIHOT0 0CBOeHHs Kypca oOyuaroIyecs J0/KHbI UMeTh
TiepBOHAavaIbHbIe 3HAaHUS KaK Pe3y/IbTaT OCBOEHUS MPeAIIeCTBYOMINX JUCLUTIIHH.

[MTpakTHueckue (CeMUHAPCKUE) TIOCBSIEHbI TeMaTHKe, 0003HAaUe€HHOM B TI/IaHe
JVCLIUITHBL. HaurHaTh MOATrOTOBKY K 3aHSATHIO Lieecoo6pa3Ho ¢ MpopaboTKu
COTIPOBOZMTE/IHHOM Mpe3eHTaluu. 3alaHue Ha MPaKTHUecKoe (CeMUHAapCKOe) 3aHsTHe
coob1jaercst 06yyUaromuMcs o ero nposefieHus. Ha cemyHape ripernojaBaresib OpraHi3yeT
00Cy>kZieHre 3TOU TeMbl, BBICTYTIasi B KaUeCTBe OPraHW3aTopa, KOHCY/IbTaHTa U KCIIepTa
yueOHO-TI03HaBaTe/ILHOM [IeSITeTbHOCTH 00yJaroIerocs.

5.1.2 MeTtouuecKue yKa3aHus AJIsi 00yJaromuxcs Mo CaMoCTOsITe/IbHOI padoTe:

V3yueHue AUCLMIUIAHBI (MOZY/IsI) BK/IFOUAaeT CaMOCTOSITeTbHYI0 paboTy obyuarorierocs.

OCHOBHBIMHU BUJJAMH CaMOCTOSITE/TbHOM PabOTHI CTYJEHTOB C yUacCTHeM Ipero/aBaresiei
SIBJISTFOTCSL:

* TeKyIlvie KOHCY/IbTallly;

* pHEeM U pa300p OMaITHUX 3aZlaHUK (B Yachl MPAKTUUECKUX 3aHATHH).

OCHOBHBIMHM BUJJAMH CaMOCTOSITEJTBHOM PabOTHI CTYJeHTOB Oe3 yuacTus Ipero/jaBaresieit
SIBJISTFOTCSL:

* (hopMupoBaHMe 1 YCBOEHHE COZIep>KaHUsI KOHCIIEKTa JIeKI[U Ha 6a3e peKoMeHJOBaHHOU
JIEKTOPOM yueOHOM JIuTepaTyphl, BK/ItoUasi iHGOpMaIjMoHHbIe 0Opa3oBaTe/bHbIe PeCypChI
(3neKTpOoHHBIEe YUueOHUKHU, 37IeKTPOHHbIE OMOTHOTEKH U IP.);

* CaMOCTOsITe/TbHOe M3yUeHue OT/le/TbHbIX TeM WJIM BOTIPOCOB T10 yueOHUKaM WUIn
yueOHBbIM TTOCOOUsIM;

* IOATOTOBKA K CEMHHapaM M JlabopaTopHBIM paboTam;

* BBITIOJTHEHWE [IOMALITHUX 3aJJaHUH B BU/le PellieHNs OTAe/bHBIX 3aJau, IPOBe/eH s
THUIOBBIX PaCueToB IO OT/IeJIbHBIM Pa3/iesiaM COoZiep>KaHusl AUCLIUIIH U JIp.

6 @DoHJ OLEHOUHBIX CPEACTB A/ KOHTPOJIA TeKyllell ycrneBaeMOCTHM U TPOBe/eHUsl
NMPOMEeXYTOYHON aTTeCTaluy Mo JUCHHUIVINHE

6.1 OneHouyHble cpeACTBa /I IPOBEJAEHUA TeKyIlero KOHTPOJIs
6.1.1 cemectp 2 | Tect
OmnucaHue npoueaypsbl.

Tema (pa3gesn) Turbl ppiHOUHOM WHGOPMALUH

Onucanue ripoueaypbl: CTyIeHT BBITIOJHSET TeCT B Kacce UM B cucteme Moodle (B
3aBUCUMOCTH OT (hopmara obyueHus)

ITpumep 3amanus:

"All non-numeric data that have not been quantified." What is this a definition of?
Qualitative data

Erroneous data

Coded data

Quantitative data

SOower

A researcher carrying out quantitative research might
ask open-ended questions

>N



B ask only yes-no questions

C count the number of people visiting a location

D send out identical questionnaires to a large population

3. Which of the following is not an example of qualitative data collection methods?
A depth interviews

B discussion groups

C structured questionnaires

D observation

4. Applied research is when:

1. The researcher conducts the research without distraction

2. The researcher designs the research to shed light on a specific company or organizational
problem

3. The research data is analysed at a distance from where it was collated

4. The researcher conducts all aspects of the research themselves

5. Action research is when:

1. The research involves a great deal of travelling

2. The respondents are involved in collecting and analysing the data themselves
3. The researcher studies an organizational change over time

4. The focus of the research is the researcher themselves

6. Which of the following two terms are often used to describe the main research strategies
to business research?

1. Qualitative and inductive

2. Qualitative and Quantitative

3. Deductive and Quantitative

4. Deductive and Inductive

7. What is a longitudinal study?

5. A study conducted in one particular cultural setting

6. A piece of research conducted over an extended period of time

7. A piece of research conducted by two researchers

8. A study involving multiple sampling methods

8. What differentiates qualitative and quantitative research methodology?

1. Sampling methods

2. Data collection methods

3. Analysis methods

4. All of the above

9. Which of the following attribute is related to quantitative research?

1. Explains prevalence, incidence, extent, nature of issue, opinions and attitudes
2. Explores experiences, meanings, perceptions and feelings

3. Describes themes

4. Covers multiple issues but assembles required information

10. Qualitative research is associated with:

1. A structured, rigid methodology

2. Measurement of variables

3. Unstructured/flexible/open methodology

4. Emphasis on greater sample size

11.  The choice between quantitative, qualitative and mixed methods approach depends on the
aims of enquiry and the use of findings.

1. True

2. False



Kpurepum ornjeHuBaHusl.
3a KaK/plid TIPaBUILHBIM OTBET CTY/EHT ToJyuaeT 1 Oast
6.2 OueHouHbIe Cpe/iCTBA /I/IA IPOBe/|eHHs TPOMEe)XyTOUHOM aTTecTaluu

6.2.1 Kpurepun wu cpeacrBa (MeTo/bl) OLEHMBAHUA WH/JUKATOPOB [OCTHIKEHUS
KOMIIeTeHI[UY B PaMKaX NMPOMeXyTOYHOM aTTeCcTal[uu

CpeactBa
(MeToppBI)
KpuTepuu oneHMBaHusA OLleHUBaHMA
NMPOMe)XXyTOYHOH
arrecTanuu
[1K-4.3 HemMoHcTpupyeT criocobHOCTH BhiOOpa u | TecTrpoBaHuMe,
WCITI0J/Ib30BaHNUs peJIeBaHTHOIO | pelleHue
WHCTpyMeHTapust KOHKpEeTHOH
CUTyaLun

NupukaTop focTHxeHus
KOMIeTeHI[MH

6.2.2 TunoBble oO1jeHOYHBIE CPeACTBA NPOME)XXYTOYHON aTTecTaliu

6.2.2.1 Cemectp 2, TunosBble OLeHOYHBbIE CPeJCTBA /ISl NPOBe/JjeHUus 3aueTa 1o
AACUMIIMHE

6.2.2.1.1 OnucaHue npoueaypsl

CTyzeHT OTBeUaeT Ha BOMPOCKI OusieTa, coAeprkalye JBa TUra 3aaanvs (tect (50 6anios),
3afaua (KoHKpeTHasi cutyauusi) (50 6anios)).

IIpymep 3agaHu:

IIpumepe! TecToOB

1. "All non-numeric data that have not been quantified." What is this a definition of?
A Qualitative data

B Erroneous data

C Coded data

D Quantitative data

A researcher carrying out quantitative research might
ask open-ended questions

ask only yes-no questions

count the number of people visiting a location

send out identical questionnaires to a large population

OoweN

Which of the following is not an example of qualitative data collection methods?
depth interviews

discussion groups

structured questionnaires

observation

OnOwrew



4. Applied research is when:

9. The researcher conducts the research without distraction

10.  The researcher designs the research to shed light on a specific company or organizational
problem

11.  The research data is analysed at a distance from where it was collated

12.  The researcher conducts all aspects of the research themselves

5. Action research is when:

5 The research involves a great deal of travelling

6. The respondents are involved in collecting and analysing the data themselves

7 The researcher studies an organizational change over time

8 The focus of the research is the researcher themselves

[Ipyumepsl 33784

1. You need to undertake a face-to-face interview survey of managing directors of small to

medium-sized organisations (100 000). From the data you collect you need to be able to
generalize about the attitude of such managing directors to recent changes in government policy
towards these firms. Your generalisations need to be accurate to within plus or minus 5 per cent.
Unfortunately, you have limited resources to pay for interviewers, travelling and other associated
costs.

a How many managing directors will you need to interview?

b You have been given the choice between cluster and multi-stage sampling. Which technique
would you choose for this research? You should give reasons for your choice._

6.2.2.1.2 Kputepum onleHUBaHUSA

3auTeHo He 3auTteno

Habpano ot 61 6asina u Bbille HabpaHo meHee 61 Gasna

7 OcHOBHas yyeOHasA MTepaTypa

1. Werner L. Probability Theory: A First Course in Probability Theory and Statistics / L. Werner,
2017. - 411.

2. Big Data for Twenty-First-Century Economic Statistics / ed.: R. S. Jarmin [et al.], 2022. - 502.
3. Kovtun N. Basic Statistics for Economists / N. Kovtun, 2022. - 317.
8 Jono/iHUTE/IbHAA yUyeOHasi TMTepaTypa M CIpaBoOYHast

1. Bluman Allan G. Elementary statistics : critical thinking challenges and data analysis
projects / Allan G. Bluman, 1996. - 70.

2. Tennant-Smith J. Basic statistics / J. Tennant-Smith, 1985. - 157.
9 Pecypcol cetu VIHTepHeT

1. http://library.istu.edu/
2. https://e.lanbook.com/

10 ITpodeccuoHa/bHBIE 0a3bl JAHHBIX

1. http://new.fips.ru/
2. http://www1.fips.ru/



11 TIlepeyenr WH(OPMALHMOHHBIX TEXHO/IOTHH, JIMIEH3WOHHBIX W  CBOOOAHO
pacrpocTpaHsieMbIX CHeMa/JIN3MPOBAaHHBIX MPOrpaMMHBIX CPeACTB, MH(pOpMaIMOHHBIX
CIIPaBOYHBIX CUCTEM

1. Excel Link concurrent AcademicEdition
12 MaTepua/IbHO-TEXHUUECKOe 00ecreueHne JUCIHITHHBI

1. B yueGHOM Mporjecce UCMOb3yeTcst caefyollee obopyoBaHue: — [TomeljeHust A/s
CaMOCTOSITe/IbHOM pab0ThI, OCHAII[eHHbIE KOMITBFOTEPHOW TEXHUKOU C BO3MOXKHOCTBIO
NoJK/IFoUeHust K cety "ViHTepHeT" 1 obecrieueHreM /I0CTyTIA B 3/IeKTPOHHYIO MH(POPMALIMOHHO-
oOpa3oBaresibHYIO Cpefly By3a, — YueOHble ayJUTOPUH IS IPOBe/IeHUs: 3aHSITHH JIEKLIMOHHOTO
THIIA, 3aHSATUIA CEMUHAPCKOT0 TUTIA, MPAKTUUeCKUX 3aHSITHH, BBITOJIHEHUS KYPCOBBIX paboT,
IPYINOBBIX ¥ UH/VMBUYa/bHBIX KOHCY/IbTALMH, TeKYI1[er0 KOHTPOJISL U POMEeXXYTOUYHOMH
aTTeCTalliy, YKOMILJIEKTOBaHHbIe Criel{ha/i31uPOBaHHON Mebesbio U TeXHUUeCKUMU CpeJiICTBaMU
o0OyueHwUs



